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IS THE TOBACCO INDUSTRY IN YOUR COMMUNITY?

REMARKS TO THE NOVA SCOTIA TOBACCO CONTROL CONFERENCE

OCTOBER 12, 2001

BY MICHAEL PERLEY

DIRECTOR

ONTARIO CAMPAIGN FOR ACTION ON TOBACCO

THE SHORT ANSWER TO THIS INTERESTING AND VERY IMPORTANT QUESTION IS PROBABLY “NOT IN PERSON”, ALTHOUGH AS WE WILL SEE, THERE ARE  SOME EXCEPTIONS TO THIS ANSWER.

THE MAJOR PROBLEM THE TOBACCO INDUSTRY HAS IS WITH THE TRUTH.  THIS PROBLEM EMERGES IN MANY FORMS:  TELLING THE TRUTH ABOUT THE ACTUAL HEALTH EFFECTS OF THEIR PRODUCTS UPON THE HEALTH OF CANADIANS.  TELLING THE TRUTH ABOUT THEIR NEED TO RECRUIT YOUNG SMOKERS.  TELLING THE TRUTH ABOUT THE HEALTH EFFECTS OF SECOND HAND SMOKE.  TELLING THE TRUTH ABOUT PRODUCT MANIPULATION.  TELLING THE TRUTH ABOUT ADVERTISING AND PROMOTION.  TELLING THE TRUTH ABOUT THE IMPACT OF HIGHER TAXATION ON CONSUMPTION AND PREVALENCE, PARTICULARLY AMONG YOUNG PEOPLE. FINALLY, TELLING THE TRUTH ABOUT THE INDUSTRY’S INVOLVEMENT IN CIGARETTE SMUGGLING AS A MEANS OF FORCING GOVERNMENTS TO REDUCE HIGH TOBACCO TAXES.

LAWSUITS BROUGHT AGAINST THE TOBACCO INDUSTRY IN THE UNITED STATES BY FOUR STATES – MISSISSIPPI, FLORIDA, TEXAS AND MINNESOTA – AND THE 1998 MASTER SETTLEMENT AGREEMENT, CAUSED A FLOOD OF INTERNAL TOBACCO INDUSTRY DOCUMENTS TO HIT THE MARKET, WHICH COLLECTIVELY HAVE REVEALED AN ENORMOUS AMOUNT ABOUT THE REAL WORKINGS, INTENTIONS AND ACTIVITIES OF THE TOBACCO INDUSTRY BOTHIN THE UNITED STATES  AND AMONG SEVERAL RELATED COMPANIES AND ORGANIZATIONS IN CANADA.  FOR PURPOSES OF OUR WORK TODAY, I AM NOT GOING TO GO INTO A GREAT DEAL OF DETAIL ABOUT THE CONTENTS OF THESE DOCUMENTS, AS WE COULD STILL BE HERE THIS TIME NEXT YEAR REVIEWING THIS MATERIAL.  WHAT I WOULD LIKE TO DO INSTEAD IS TO FOCUS ON SEVERAL SUBJECT AREAS WHICH THE INDUSTRY CONCENTRATES ON HERE IN CANADA, AND WHERE YOU MAY SEE EVIDENCE, IF NOT OF ACTUAL TOBACCO INDUSTRY REPRESENTATIVES’ FOOTPRINTS, THEN AT LEAST OF THEIR EFFORTS TO WORK THROUGH THIRD PARTIES OR CREATE SMOKE SCREENS TO HELP CONFUSE THE PUBLIC, MAKE LEGISLATORS NERVOUS, AND GENERALLY DELAY PROGRESS TOWARDS TOBACCO CONTROL REFORMS.

ONE OF THE MOST IMPORTANT  THEMES  RUNNING THROUGH THIS CONFERENCE IS THE IMPORTANCE OF CONTROLLING SECOND-HAND SMOKE VIA LOCAL POLICIES, AND AT THE PROVINCIAL LEVEL.  THIS IS AN AREA THAT THE INDUSTRY HAS RECOGNIZED FOR A LONG TIME AS A VERY SERIOUS PROBLEM. 

 THERE ARE TWO MAIN REASONS WHY THIS PROBLEM IS SO SERIOUS FOR THE INDUSTRY:  FIRST, IT’S ONE THING FOR THE INDUSTRY TO TRY TO BAMBOOZLE SMOKERS, MANY OF WHOM ARE IN A STATE OF DENIAL ABOUT THE EFFECTS OF THEIR ADDICTION ON THEIR HEALTH AND THAT OF THEIR FAMILIES, AND IN A SENSE WANT TO BE BAMBOOZLED INTO BELIEVING THE EFFECTS ARE NOT AS SERIOUS AS THEY ARE -  IT’S QUITE ANOTHER THING TO TRY TO BAMBOOZLE NON-SMOKERS, WHO DO NOT HAVE THIS MIND-SET DILEMMA AND ARE USUALLY QUITE CLEAR THAT THEY DO NOT WANT TO BE EXPOSED TO A SUBSTANCE  KNOWN TO BE A CAUSE OF CANCER, HEART DISEASE AND MANY OTHER RESPIRATORY PROBLEMS.  

SECOND, RESTRICTIONS ON EXPOSURE TO SECOND HAND SMOKE COST THE INDUSTRY A FORTUNE.  ONE WELL KNOWN MEMORANDUM FROM PHILIP MORRIS  NOTES THAT WORKPLACE SMOKING RESTRICTIONS LEAD TO SMOKERS CONSUMING BETWEEN 11-14% FEWER CIGARETTES, AND THAT THESE RESTRICTIONS LEAD TO SMOKERS QUITTING 84% MORE FREQUENTLY THAN ON AVERAGE.  ACCORDING TO ANOTHER INDUSTRY ESTIMATE, THESE KINDS OF RESTRICTIONS CAN COST THE US INDUSTRY UP TO ONE BILLION DOLLARS PER YEAR IN PROFITS.  WE SHOULD PROBABLY ADD A THIRD FACTOR, WHICH IS THE ENORMOUS DE-NORMALIZING EFFECT ON SMOKING THAT WIDESPREAD SMOKE-FREE POLICIES HAVE.  

STATES SUCH AS CALIFORNIA, WHICH HAVE GONE 100% SMOKE FREE IN ALL WORKSITES – INCLUDING ALL HOSPITALITY WORKSITES – CREDIT SMOKE FREE POLICIES WITH BEING A CRITICAL CORNERSTONE IN THE OVERALL EFFORT TO MAKE TOBACCO USE NO LONGER SOCIALLY ACCEPTABLE AND NO LONGER A SOCIAL NORM.  

SO THE INDUSTRY HAS A MAJOR PROBLEM WITH SECOND HAND SMOKE RESTRICTIONS, AND IT HASN’T BEEN SITTING IDLY BY.  NOT ONLY IS THE INDUSTRY WORRIED ABOUT REDUCTIONS IN CONSUMPTION AND DE-NORMALIZATION:  IT IS ALSO AFRAID OF THE INCREASING LIKELIHOOD OF  LITIGATION AS MORE AND MORE EMPLOYEES LEARN WHAT CAN HAPPEN TO THEIR HEALTH IN SMOKE-FILLED WORKPLACES, AND  IT ALSO MAY SUFFER A WEAKENING TREND IN SUPPORT FROM ALLIES IN THE HOSPITALITY INDUSTRY, VARIOUS POLITICAL PARTIES, AND OTHER INTEREST GROUPS THAT HAVE BEEN FREQUENTLY ALLIED WITH THE INDUSTRY.

AN INTERESTING INSIGHT INTO THE SERIOUSNESS WITH WHICH THE INDUSTRY TAKES THE SECOND HAND SMOKE ISSUE IS A STATEMENT BY THE VICE CHAIR OF THE BOARD OF PHILIP MORRIS, WHO SAID A FEW YEARS AGO THAT SECOND HAND SMOKE “IS THE DRIVING FORCE BEHIND  SMOKING RESTRICTIONS IN THE WORKPLACE, ON AIRLINES, AND IN FORMS OF PUBLIC TRANSPORTATION, AND IN VIRTUALLY ALL AREAS OFFERING PUBLIC ACCESS.  IF PRESENT TRENDS CONTINUE, SMOKERS WILL HAVE FEWER AND FEWER OPPORTUNITIES TO ENJOY A CIGARETTE.  THIS WILL HAVE A VERY DIRECT AND MAJOR IMPACT ON CONSUMPTION.”  

SO WHAT HAS THE INDUSTRY BEEN DOING TO REVERSE THIS TREND, OR AT LEAST DELAY IT?  ON A WORLDWIDE SCALE, THE INDUSTRY HAS LAUNCHED A SECOND HAND SMOKE DISINFORMATION CAMPAIGN, MANAGED WORLDWIDE BY ONE OF ITS MAJOR PUBLIC RELATIONS FIRMS, BURSON MARSTELLER, THE CENTRE FOR INDOOR AIR RESEARCH, AND DOZENS AND DOZENS OF BOUGHT AND PAID INDUSTRY SCIENTISTS, ALL OVERSEEN BY  INDUSTRY LAW FIRMS INCLUDING SHOOK, HARDY AND BACON AND COVINGTON AND BURLING.  WITHOUT GOING INTO A LOT OF THE SPECIFIC STUDIES PRODUCED UNDER THIS CAMPAIGN, I’D LIKE TO DESCRIBE A TYPICAL PROCESS IN WHICH INDUSTRY-FUNDED SECOND HAND SMOKE RESEARCH FINDS ITS WAY INTO MAINSTREAM MEDIA, AND ULTIMATELY INTO THE HANDS OF LOCAL POLITICIANS, HOSPITALITY PROPRIETORS, AND OTHERS WHO USUALLY PARTICIPATE IN COMMUNITY OR REGIONAL DEBATES AROUND SMOKE FREE POLICIES. 

 LET’S LOOK FOR A MINUTE AT THE WORK OF ONE TOBACCO INDUSTRY SCIENTIST, GARRY HUBER, A LUNG SPECIALIST AT THE UNIVERSITY OF TEXAS.  THE U.S. INDUSTRY’S LONG TIME LAW FIRM SHOOK, HARDY AND BACON HAS PAID HUBER’S UNIVERSITY TO SUPPORT HIS GROUP’S COMPILATION OF RESEARCH ON LUNG DISEASE.  IN 1991, HUBER WROTE AN ARTICLE FOR CONSUMER’S RESEARCH – A SMALL-CIRCULATION MAGAZINE NOT CONNECTED TO CONSUMER REPORTS – IN WHICH HE ARGUED THAT THE SCIENTIFIC EVIDENCE ON THE HAZARDS OF SECOND HAND SMOKE IS “SHODDY AND POORLY CONCEIVED”.  IN EARLY 1993, HUBER WAS PROMINENTLY QUOTED IN AN ARTICLE IN A U.S. BUSINESS PUBLICATION, INVESTOR’S BUSINESS DAILY.  THE WRITER, MICHAEL FUMENTO, STATED THAT, “MANY IN THE SCIENTIFIC AND MEDICAL COMMUNITY” DISPUTE THE U.S. ENVIRONMENTAL PROTECTION AGENCY’S 1992 CONCLUSION THAT SECOND HAND SMOKE IS A SERIOUS CAUSE OF LUNG CANCER, AND QUOTED FIVE SCIENTISTS TO BACK UP THIS VIEWPOINT.  ALL FIVE HAD RECEIVED SOME TYPE OF TOBACCO INDUSTRY SUPPORT.  

BOTH HUBER’S AND FUMENTO’S ARTICLES BECAME, IN TURN, SOURCES FOR A SERIES OF OPINION PIECES WRITTEN BY ANOTHER COLUMNIST, JACOB SULLUM.  

IN THE WALL STREET JOURNAL AND OTHER PUBLICATIONS, SULLUM BUILT ON FUMENTO’S ARGUMENTS AND QUOTED THREE OF THE GROUP OF FIVE INDUSTRY-SPONSORED SCIENTISTS MENTIONED ABOVE, INCLUDING HUBER.

R.J. REYNOLDS, THE U.S. TOBACCO GIANT, THEN REPRINTED SULLUM’S WALL STREET JOURNAL ARTICLE NATIONWIDE IN A FULL PAGE AD.  THE AD’S HEADLINE READ, “IF WE SAID IT, YOU MIGHT NOT BELIEVE IT.”  

THE EFFECT OF THIS IS THAT HUBER’S ORIGINAL ARGUMENT HAS UNDOUBTEDLY NOW BEEN SEEN BY MILLIONS MORE PEOPLE THAN EVER READ THE ORIGINAL  USEPA REPORT LABELLING SECOND HAND SMOKE A HUMAN CARCINOGEN. 

 AND LET’S BE CLEAR HERE:  I’M NOT SUGGESTING THAT THIS MATERIAL HAS SOMEHOW BEEN PERSONALLY CIRCULATED BY  TOBACCO INDUSTRY REPRESENTATIVES AT THE COMMUNITY LEVEL IN NOVA SCOTIA, ONTARIO, OR ANYWHERE ELSE.  BUT TIME AND TIME AGAIN, I HAVE RUN INTO THESE SAME ARGUMENTS, WHICH HAVE FOUND THEIR WAY IN SOME CASES FROM THE ORIGINAL MATERIAL I DESCRIBED ABOVE INTO HOSPITALITY PUBLICATIONS, SMOKERS’ RIGHTS GROUPS MATERIALS, AND MEDIA EDITORIAL AND COLUMNISTS’ COMMENTS.

 TO GIVE YOU A FURTHER INSIGHT INTO THE SCIENTIFIC SIDE OF THIS, AN INTERESTING STUDY BY BARNES AND BERO IN THE AMERICAN JOURNAL OF PUBLIC HEALTH FOUND THAT OUT OF 106 PUBLISHED SECOND HAND SMOKE ARTICLES REVIEWED, 37% CONCLUDED THAT SECOND HAND SMOKE WAS NOT HARMFUL TO ONE’S HEALTH, AND THREE QUARTERS OF THESE ARTICLES WERE AUTHORED BY SCIENTISTS KNOWN TO BE ASSOCIATED WITH THE TOBACCO INDUSTRY.

HERE IN CANADA, A NOTORIOUS TOBACCO INDUSTRY HACK IS JOHN LUIK, WHO HAS AUTHORED PUBLICATIONS FOR THE ONTARIO RESTAURANT, HOTEL AND MOTEL ASSOCIATION AND THE FRASER INSTITUTE ATTACKING THE SCIENTIFIC VALIDITY OF SECOND HAND SMOKE’S ROLE AS A  CAUSAL FACTOR IN LUNG CANCER.  HIS ACADEMIC CREDENTIALS WERE RECENTLY EXPOSED AS FRAUDULENT BY CBC’S NEWS MAGAZINE.  THESE DAYS, LUIK IS NO LONGER VISIBLE, BUT YOU MAY BE AWARE THAT HE HAS  PREVIOUSLY APPEARED ON AT LEAST  ONE OCCASION ON BEHALF OF THE NOVA SCOTIA HOSPITALITY INDUSTRY IN HALIFAX AT A PUBLIC MEETING ON SECOND HAND SMOKE.

ANOTHER TACTIC OF THE INDUSTRY THROUGH ITS ALLIES IN THE HOSPITALITY INDUSTRY HAS BEEN TO PROMOTE BOTH NOTIONS THAT SMOKERS AND NON-SMOKERS CAN ACCOMMODATE TO EACH OTHER’S BEHAVIOURS WITHOUT RECOURSE TO RESTRICTIONS OR BANS ON SMOKING IN PUBLIC, AND THAT VENTILATION CAN SOLVE THE SECOND HAND SMOKE PROBLEM.  AN EXCELLENT EXAMPLE OF THE INDUSTRY’S PRESENCE IN THE VENTILATION DEBATE HAS RECENTLY OCCURRED IN ONTARIO, WHERE THE ONTARIO RESTAURANT, HOTEL AND MOTEL ASSOCIATION JOINED WITH A PUB OWNER IN TORONTO TO SPONSOR A DEMONSTRATION OF A VENTILATION TECHNOLOGY WHICH THEY ALLEGED WOULD CREATE THE EQUIVALENT OF  AIR IN NON-SMOKING PREMISES, IN THE OWNER’S BAR/RESTAURANT.  THIS DEMONSTRATION TOOK PLACE AT A NEWS CONFERENCE IN JUNE 1999, JUST THREE WEEKS BEFORE PASSAGE OF TORONTO’S SMOKE-FREE BYLAW.  COUNSELLORS WERE INVITED TO VIEW THIS TECHNOLOGY, WHICH CONSISTED OF FORCING AIR INTO A DINING ROOM AND SUCKING IT OUT IN AN ADJACENT BAR WITH A DOOR AND SERVING APERTURE SEPARATING THE TWO ROOMS.  

THE ASSOCIATION CLAIMED THAT THIS TYPE OF VENTILATION TECHNOLOGY COULD BE USED BY ANY RESTAURANT, WAS CHEAP (A FEW HUNDRED DOLLARS A MONTH TO LEASE), AND SHOULD BE A COMPLIANCE OPTION IN THE BYLAW.  THEY DID NOT SUCCEED IN CONVINCING COUNCIL OF THIS, BUT DID ENTER INTO AN AGREEMENT WITH THE ONTARIO CAMPAIGN AND THE MAYOR’S OFFICE THAT HEALTH CANADA WOULD BE ASKED TO TEST THEIR VENTILATION TECHNOLOGY TO PROVE THEIR CLAIMS.  HEALTH CANADA SUBSEQUENTLY REFUSED TO TEST THE TECHNOLOGY ON THE GROUNDS THAT VENTILATION IN AND OF ITSELF CANNOT ENSURE COMPLETE ELIMINATION OF SECOND HAND SMOKE, AND THAT THERE IS NO SAFE LEVEL OF EXPOSURE.

THE ASSOCIATION DID NOT QUIT THERE.  THEY LINKED UP WITH A WELL-KNOWN TOBACCO INDUSTRY-SPONSORED SCIENTIST IN THE U.S., ROGER JENKINS OF THE OAK RIDGE NATIONAL LABORATORY, WHO THEN WROTE A PAPER ON THE RESULTS OF THE PUB VENTILATION DEMONSTRATION.  THE ASSOCIATION ALSO LOCATED A JOURNAL TO PUBLISH THESE RESULTS, AND ANNOUNCED THE RESULTS TWO WEEKS BEFORE TORONTO’S SMOKE FREE RESTAURANT BYLAW WAS TO COME INTO FORCE ON 1 JUNE OF THIS YEAR.

ON EXAMINING THIS WHOLE PROCESS, WE FOUND THE FOLLOWING:

· THE STUDY WAS PAID FOR BY THE HOTEL ASSOCIATION OF CANADA, WHICH HAS RECEIVED OVER $3 MILLION FROM THE CANADIAN TOBACCO INDUSTRY TO PROMOTE A PROGRAM CALLED “COURTESY OF CHOICE”, WHICH IS BASED ON A VENTILATION SOLUTION TO THE SECOND HAND SMOKE ISSUE;

· ROGER JENKINS IS A WELL-KNOWN AND LONG-TIME TOBACCO INDUSTRY CONSULTANT, TO THE POINT WHERE HE WAS BARRED BY A JUDGE IN ONE SECOND HAND SMOKE CASE FROM TESTIFYING ON GROUNDS OF BIAS;

· THE JOURNAL IN WHICH THE STUDY IS PUBLISHED IS PARTLY FUNDED BY R. J. REYNOLDS, AND ONE OF ITS ASSOCIATE EDITORS IS GIO GORI, PERHAPS THE INDUSTRY’S MOST PROMINENT SECOND HAND SMOKE DISINFORMATION EXPERT.

SO TO SUMMARIZE, WE HAVE THE ONTARIO RESTAURANT, HOTEL AND MOTEL ASSOCIATION, AND TO A LESSER EXTENT ITS NOVA SCOTIA  COUNTERPART, EITHER DIRECTLY CALLING ON THE SERVICES OF TOBACCO INDUSTRY DISINFORMATION  PERSONNEL, OR INDIRECTLY HAVING THEIR PROJECTS SPONSORED BY THE TOBACCO INDUSTRY, OR HAVING RECOURSE TO INDUSTRY-SPONSORED SCIENTISTS IN THE U.S.

THE RESULTS OF THIS ACTIVITY ARE THEN BROUGHT BEFORE COUNCILS BY OTHER GROUPS:  AN EXCELLENT CURRENT EXAMPLE NOT FAR FROM HERE IS THE SUBMISSION OF THE CANADIAN RESTAURANT AND FOOD SERVICES ASSOCIATION TO WOLFVILLE TOWN COUNCIL IN JUNE ON A PROPOSED PROHIBITION OF SMOKING IN PUBLIC PLACES.  AFTER TAKING A FEW CHEAP SHOTS AT THE HEALTH COMMUNITY, THE CRFA BASES ITS POSITION ON THE NEED FOR FREEDOM OF CHOICE, AND THAT THERE SHOULD BE A LEVEL PLAYING FIELD, AND THAT SMOKING BYLAWS ARE VERY DIFFICULT TO ENFORCE.  BUT PERHAPS MOST IMPORTANTLY, THEY HAVE A SERIES OF MYTHS THEY CHALLENGE, THE FIRST ONE BEING  THE HEALTH COMMUNITY’S CONTENTION THAT VENTILATION DOESN’T WORK.

THE CRFA SUBMISSION ALSO ATTACKS ECONOMIC STUDIES SHOWING NO NEGATIVE IMPACT OF SMOKING RESTRICTIONS ON HOSPITALITY SALES - AND IT’S REMARKABLE HOW THEY LEAVE OUT THE LARGE MAJORITY OF STUDIES IN THEIR ATTEMPT TO FOCUS ON THE WORK OF STAN GLANTZ ONE OF THE TOBACCO INDUSTRY’S MOST PROMINENT ADVERSARIES BASED IN CALIFORNIA.  THEY ALSO CONCENTRATE ON PUBLIC OPINION POLLS, OSTENSIBLY SHOWING THE PUBLIC IS LARGELY SUPPORTIVE OF SMOKING EVERYWHERE – THE RESULTS OF WHICH CONTRADICT EVERY INDEPENDENT POLL ON THIS SUBJECT WE’RE AWARE OF - AND THAT ENFORCEMENT OF SMOKING BANS DOES NOT WORK.

UNFORTUNATELY, EXPERIENCE IN THE REGION OF WATERLOO, OTTAWA AND ELSEWHERE IN CANADA HAS SHOWN THAT, WHILE THERE IS UNDOUBTEDLY A SMALL GROUP OF VERY ADVERSARIAL AND CONFRONTATIONAL OWNERS AND STAFF, USUALLY FROM THE BAR/PUB SECTOR, WHO CREATE A GREAT DEAL OF NOISE IN OPPOSITION TO SMOKE FREE BYLAWS, THE LARGE MAJORITY OF THE POPULATION QUITE ENJOYS SMOKE FREE PREMISES.  COMPLIANCE IN THE WATERLOO REGION AND THE CITY OF OTTAWA ARE NOW IN THE 95 PERCENTILE RANGE, WHICH IS AS GOOD OR BETTER THAN ANY OTHER TYPE OF BYLAW IN FORCE IN EITHER MUNICIPALITY.

WHILE THE CRFA SUBMISSION ATTACKS THE CREDIBILITY OF EVIDENCE PRESENTED BY THOSE WHO SUPPORT SMOKE-FREE PLACES, THEY ALSO IGNORE SOME OF THE OUTRIGHT DISHONEST DISINFORMATION SPREAD BY SOME OF THEIR OWN MEMBERS AND OTHERS IN THE HOSPITALITY INDUSTRY.  FOR EXAMPLE, IN WATERLOO, THERE IS A GROUP OF PROPRIETORS WHO ARE CIRCULATING INFORMATION TO THE EFFECT THAT ABOUT 30 PREMISES CLOSED DIRECTLY AS A RESULT OF THE REGION’S SMOKE-FREE BYLAW.  HOWEVER, WHEN WE LOOKED AT THE INDIVIDUAL PREMISES NAMED, IT TURNED OUT THAT AT LEAST ONE CLOSED BEFORE THE BYLAW CAME INTO FORCE, AND A NUMBER OF OTHERS WERE UNDER SHERIFF’S EVICTION NOTICES FOR PAYMENT OF RENT WHICH HAD NOT BEEN PAID SINCE BEFORE THE BYLAW CAME INTO FORCE.

THE BOTTOM LINE HERE IS THAT, WHILE MOST PROPRIETORS ARE HONEST BUSINESS PEOPLE, THERE IS A MINORITY WHO ARE PREPARED TO ASSIGN BLAME FOR THEIR OWN POOR MANAGEMENT, BAD LOCATION CHOICES, OR MARKET FLUCTUATIONS TO SMOKING BYLAWS, AND THE TOBACCO INDUSTRY FINDS WILLING – EVEN IF UNAWARE – SPOKESPEOPLE IN THESE INDIVIDUALS.

THE CRFA ALSO NOTES THAT THE FACT THERE IS NO SAFE LEVEL OF EXPOSURE TO SECOND HAND SMOKING IS A “MYTH”.  IF SO, THIS IS A MYTH SHARED BY THE U.S. NATIONAL TOXICOLOGY PROGRAM, HEALTH CANADA, THE ONTARIO MINISTRY OF HEALTH AND LONG TERM CARE, THE U.S. NATIONAL ACADEMY OF SCIENCES, THE U.S. SURGEON GENERAL, AND A HOST OF OTHER INDEPENDENT SCIENTIFIC AUTHORITIES WITHOUT ANY RELATIONSHIP TO THE TOBACCO INDUSTRY. LET’S JUST SAY THAT DELUSION ON THIS SCALE IS HIGHLY UNUSUAL.

THE CRFA PRESENTATION IN WOLFVILLE ENDS WITH AN APPEAL FOR IMPLEMENTATION OF VENTILATION STANDARDS AND A PHASE - IN OF REGULATORY MEASURES, THUS SHOWING ITSELF TO BE IN PERFECT HARMONY WITH THE CANADIAN TOBACCO INDUSTRY’S “COURTESY OF CHOICE” CAMPAIGN.

I AM SURE WE WILL HAVE AN OPPORTUNITY TO COMPARE NOTES ON HOW THESE KINDS OF ARGUMENTS HAVE POPPED UP ELSEWHERE IN NOVA SCOTIA, BUT I WOULD LIKE TO MOVE ON NOW TO ONE OR TWO OTHER WAYS IN WHICH THE INDUSTRY MAY SHOW ITSELF IN COMMUNITIES HERE. 

ONE PROGRAM SPONSORED BY THE INDUSTRY THAT HAS BEEN RECEIVING PARTICULAR ATTENTION IN ONTARIO, AND INDEED IN OTHER PROVINCES, IS SOMETHING CALLED “OPERATION I.D.” AND ITS COUNTERPART PROGRAM “OPERATION I.D.-SCHOOL ZONE”.  THESE ARE PROGRAMS SUPPORTED DIRECTLY BY THE CANADIAN TOBACCO INDUSTRY WHICH ARE OSTENSIBLY DESIGNED TO ENCOURAGE RETAILERS NOT TO SELL TOBACCO TO UNDERAGE YOUNG PEOPLE.  

IN FACT, THE PROGRAMS ARE VIRTUALLY DESIGNED TO BE USELESS, PARTICULARLY BECAUSE THEY ARE VOLUNTARY, WITHOUT ANY ENFORCEMENT REGIME OR PENALTIES FOR NON-COMPLIANCE.  ANOTHER INTERESTING ASPECT OF THESE PROGRAMS IS THAT THEY ARE OFTEN INTRODUCED INTO THE COMMUNITY NOT THROUGH LOCAL HEALTH AGENCIES, BUT RATHER VIA TOBACCO INDUSTRY REPRESENTATIVES CONTACTING GROUPS LIKE KIWANIS, ROTARIANS, BOYS AND GIRLS CLUBS, LOCAL MEDIA, AND OTHER NON-HEALTH BUT YOUTH-ORIENTED GROUPS, TO ENCOURAGE THEM TO PARTICIPATE BY PUTTING THEIR LOGOS ON OPERATION I.D. LETTERHEAD.  THE SCHOOL ZONE VERSION OF THIS PROGRAM IS DESIGNED TO GIVE THE IMPRESSION THAT THE INDUSTRY IS PARTICULARLY FOCUSING ON RETAILERS IN PROXIMITY TO SCHOOLS, AND IS NOW BEING TESTED IN  KINGSTON, ONTARIO.

IT’S IMPORTANT TO POINT OUT  THAT SIMILAR TOBACCO INDUSTRY-SPONSORED VOLUNTARY RETAILER CAMPAIGNS, LIKE THE “IT’S THE LAW” CAMPAIGN IN THE U.S., HAVE BEEN EVALUATED AND FOUND NOT TO BE ASSOCIATED WITH A SIGNIFICANT REDUCTION IN ILLEGAL SALES TO MINORS, EITHER THROUGH VENDING MACHINES OR OVER-THE-COUNTER SOURCES.  WE HAVE ALSO NOTICED A TENDENCY ON THE PART OF OPERATION I.D. SPOKESPEOPLE TO TRY TO CLAIM CREDIT FOR PROGRESS MADE OFTEN UNDER THE IMPACT OF PROVINCIAL-LEVEL TOBACCO CONTROL PROGRAMS OR LOCAL SMOKEFREE BYLAWS.

IF THE TOBACCO INDUSTRY WERE REALLY SERIOUS ABOUT ELIMINATING ILLEGAL SALES TO MINORS, IT WOULD USE ITS NATIONAL NETWORK OF SALES REPRESENTATIVES TO DO UNANNOUNCED COMPLIANCE CHECKS, SUPPORT 100% SMOKE-FREE POLICIES, ADVOCATE HIGHER TAXES, ELIMINATE RETAILER PAYMENTS FOR IN-STORE DISPLAYS, VOLUNTARILY RERMOVE MISLESDING PACKAGE SLOGANS LIKE “LIGHT” AND “MILD”, STOP INTERNET AND CLUB PROMOTIONS,  AND ACTIVELY COLLABORATE WITH LAW ENFORCEMENT OFFICIALS TO END SMUGGLING

WE OFTEN HEAR FROM TOBACCO INDUSTRY REPRESENTATIVES DIRECTLY THESE DAYS, USUALLY IN THE CONTEXT OF DEVELOPMENTS AT THE NATIONAL OR PROVINCIAL LEVELS OF GOVERNMENT, WITH STANDARDIZED ARGUMENTS THAT THE INDUSTRY HAS TRIED TO USE FOR SOME TIME.  IT’S WORTHWHILE LOOKING AT THE BASIC TONE OF THESE ARGUMENTS AS WELL AS THEIR CONTENT, BECAUSE THE INDUSTRY DOES ITS BUSINESS VERY DIFFERENTLY IN CANADA AS OPPOSED TO THE UNITED STATES.

IN THE U.S., THE INDUSTRY HAS BEEN A HARD NOSED AND HARD-BALL PLAYER USING DIRTY TRICKS, DISINFORMATION, LAWSUITS, AND VILIFICATION OF OPPONENTS,  IN THEIR EFFORTS TO BLOCK TOBACCO CONTROL.  HERE, THE INDUSTRY PLAYS A VERY DIFFERENT TUNE, WHICH CAN BEST BE SUMMARIZED IN THE PHRASE “WHO, US?”  WE SAW THIS AMPLY DISPLAYED AT LAST WEEK’S CONSULTATION ON A FRAMEWORK CONVENTION FOR TOBACCO CONTROL IN OTTAWA.  THE FCTC IS, AS YOU PROBABLY KNOW, THE WORLD HEALTH ORGANIZATION’S EFFORT TO DRAFT A CONVENTION APPLICABLE TO ALL COUNTRIES IN ORDER TO REDUCE TOBACCO USE.  AT THE CONSULTATION, THERE WERE VIRTUALLY AS MANY INDUSTRY REPRESENTATIVES AS THERE WERE HEALTH AGENCIES, AND THE ATMOSPHERE WAS, TO SAY THE LEAST, SOMEWHAT STRAINED.  BUT WE SAW THE INDUSTRY’S CURRENT THEMES CLEARLY ARTICULATED, AND THEY CAN BE BROADLY SUMMARIZED AS FOLLOWS:

· TOBACCO IS A LEGAL PRODUCT, AND GOVERNMENTS MAKE A LOT OF MONEY FROM ITS SALE.  THEREFORE, EFFORTS AT REGULATION ARE HYPOCRITICAL, AND THE GOVERNMENT SHOULD, IN FACT, BE SEEN AS A STAKEHOLDER/PARTNER OF THE INDUSTRY, RATHER THAN AS AN ADVERSARY.

· WE DON’T SUPPORT TOBACCO SALES TO KIDS, AND WE ARE VERY OFFENDED WHEN OUR INDUSTRY IS LINKED WITH SUCH PROMOTIONAL EFFORTS.

· WE WHO WORK IN THE CANADIAN TOBACCO INDUSTRY ARE ALL RELATIVELY NEW ON THE JOB AND DON’T KNOW ANYTHING ABOUT THE HISTORY OF MISINFORMATION OR ANY OTHER NEGATIVES APPLIED TO OUR INDUSTRY. IN ANY CASE, IF YOU ASK US ABOUT ANY OF THIS, IT’S NOT OUR AREA OF RESPONSIBILITY AND WE CAN’T COMMENT ON IT.

LET’S LOOK AT THE REALITY OF WHAT THE INDUSTRY HAS BEEN UP TO IN CANADA IN THE LAST FEW YEARS. I’VE DESCRIBED TYPICAL EFFORTS BY ITS SCIENTISTS AND ALLIES TO ATTACK ON THE SECOND HAND SMOKE ISSUE, AND ABOUT ITS PROMOTIONAL EFFORTS TO IMPROVE ITS IMAGE.  YOU SHOULD ALSO BE AWARE THAT THE INDUSTRY PROMOTES THE IDEA THAT ANY INCREASE IN TOBACCO TAXES IN ANY CANADIAN JURISDICTION WILL INEVITABLY RESULT IN SMUGGLING, LAWLESSNESS, NON-COMPLIANCE, INCREASED ILLEGAL SALES TO MINORS, ETC.  YOU MAY REMEMBER THAT LAST YEAR, THE FEDERAL GOVERNMENT’S LAWSUIT AGAINST RJR FOR COMPLICITY IN SMUGGLING WAS THROWN OUT ON WHAT AMOUNTED TO TECHNICALITIES, FOR THE EVIDENCE OF RJR’S COMPLICITY IN THE SMUGGLING ISSUE WAS NEVER CHALLENGED BY THE COMPANY.  SIMILAR INFORMATION IS AVAILABLE ABOUT IMPERIAL TOBACCO’S ROLE IN PROMOTING SMUGGLING BY KNOWINGLY SHIPPING VOLUMES OF TAX-FREE CIGARETTES TO THE UNITED STATES FAR IN EXCESS OF ANY MARKET DEMAND FOR THOSE CIGARETTES IN THE U.S.  WHENEVER I MEET WITH TAX POLICY OFFICIALS IN ONTARIO, I HEAR PARROTED BACK TO ME THE INDUSTRY’S LINES ABOUT  THE IMPOSSIBLITY OF CONTROLLING SMUGGLING – DESPITE THE FACT THAT MAJOR PRICE DISCREPANCIES BETWEEN ONTARIO AND US STATES BORDERING US ( THE LATTER ARE NOW MUCH MORE EXPENSIVE ) HAVE NOT CREATED ANY ONTARIO-TO US PROBLEM AT ALL -  AND  THE DANGERS OF COUNTERFEIT PRODUCT ( AS IF ANYONE WOULD BOTHER TO SET UP COUNTERFEITING FACILITIES FOR CANADIAN CIGARETTES, WHEN IT WOULD BE SO MUCH MORE PROFITABLE TO COUNTERFEIT AMERICAN BRANDS, WHICH HAVE A HUGE INTERNATIONAL MARKET ). 

AS FOR THE “WE DON’T PROMOTE KIDS SMOKING” ISSUE, TODAY THIS IS PROBABLY STRICTLY TRUE IN THE SENSE THAT THE INDUSTRY DOES NOT MAKE DIRECT STATEMENTS IN SUPPORT OF CHILDREN SMOKING ONLY BECAUSE IT IS NOT ALLOWED TO ADVERTISE DIRECTLY. IF IT DID SUPPORT YOUTH SMOKING OVERTLY, IT WOULD PROBABLY BE DRIVEN OUT OF THE COUNTRY. YET IT MUST RECRUIT NEW YOUNG SMOKERS, SINCE 9 OF 10 SMOKERS START BEFORE THE AGE OF 20.

 WHAT IS MUCH MORE IMPORTANT TO THE INDUSTRY IS TO CONTINUE TO ASSOCIATE ITS PRODUCTS WITH VENUES WHERE YOUNGER PEOPLE GO, TO HAVE ITS PRODUCTS DISPLAYED NEXT TO THE CANDY AT THOUSANDS AND THOUSANDS OF RETAIL OUTLETS ACROSS CANADA, TO KEEP PRICES LOW WHILE KNOWING FULL WELL THAT PRICE IS THE GREATEST DETERMINANT OF CONSUMPTION AMONG YOUNG PEOPLE, AND TO GENERALLY TAKE ANY STEPS THEY CAN TO MAINTAIN THEIR PRODUCTS AS PART OF THE NORMAL ARRAY OF READILY-AVAILABLE CONSUMER ITEMS.  DOCUMENTS FROM IMPERIAL TOBACCO AND OTHER COMPANIES HAVE SHOWN THAT THE INDUSTRY SPENT A GREAT DEAL OF TIME AND MONEY DURING THE 60’S, 70’S, 80’S AND, INDEED, THE 90’S ,IN RESEARCHING THE BEHAVIOUR OF YOUNG PEOPLE, WHAT MAKES THEM SMOKE, HOW THEY RESPOND TO PEER GROUP PRESSURE, WHAT THEIR VARIOUS DEVELOPMENTAL CYCLES ARE, AND THE LIKE.  THE INDUSTRY KNOWS PERFECTLY WELL THAT, AS LONG AS SMOKING IS PORTRAYED AND REINFORCED AS AN ADULT BEHAVIOUR FORBIDDEN TO YOUNG PEOPLE, MANY KIDS WILL SEE TRYING SMOKING AS A BADGE OF ENTRY INTO ADULTHOOD.  

THE INDUSTRY IS ALSO FULLY AWARE THAT THE MORE THEY PROMOTE PROGRAMS WHICH APPEAR TO RESTRICT SALES TO MINORS WHILE IN FACT BEING TOTALLY INEFFECTIVE, THE MORE THE MESSAGE WILL REACH YOUNG PEOPLE THAT THIS IS A PRODUCT THEY SHOULD NOT HAVE, WHICH, IN TURN, WILL ENCOURAGE MORE AND MORE KIDS TO TRY TO GET IT.  HOWEVER, AS I MENTIONED EARLIER, TRY TO GET THE INDUSTRY TO SUPPORT ANY MEASURES WHICH ACTUALLY DE-NORMALIZE THE PRESENCE OF CIGARETTES, THEIR PRICES AND THEIR USE IN SOCIETY, AND YOU VERY QUICKLY FIND THEM RUNNING FOR THE EXITS.

I HOPE THIS OVERVIEW OF HOW THE TOBACCO INDUSTRY  MAY APPEAR IN MANY GUISES IN NOVA SCOTIA, AS IT MAY HAVE ALREADY  HERE AND HAS CERTAINLY APPEARED ELSEWHERE IN CANADA, GIVES YOU SOME IDEA NOT ONLY OF WHAT ROCKS TO LOOK UNDER AND WHAT MASKS TO TRY TO TAKE OFF, BUT ALSO SHOWS THE DEGREE OF VIGILANCE WE MUST ALL EXERCISE WHENEVER WE EVALUATE ANY GROUP’S PARTICIPATION IN THE DEBATE OVER TOBACCO CONTROL WHICH IS NOT WHOLEHEARTEDLY IN FAVOUR OF CONTROL.  IT’S OFTEN DIFFICULT TO CHALLENGE A LOCAL RESTAURANT PROPRIETOR IN YOUR COMMUNITY WHO YOU MAY HAVE KNOWN FOR YEARS, AND IN WHOSE ESTABLISHMENT YOUR FAMILY HAS EATEN, WHEN HE OR SHE COMES OUT WITH  PROPAGANDA ABOUT SECOND HAND SMOKE WHICH YOU KNOW HAS ORIGINATED SOMEWHERE WITHIN THE TOBACCO INDUSTRY.  IT’S OFTEN A CASE OF SHOWING SUCH A PROPRIETOR SOME OF THE EVIDENCE ABOUT THE INDUSTRY’S SPONSORSHIP OF PHONY RESEARCH AND THE LIKE, FIRST-HAND.  MOST IMPORTANTLY, THOUGH, THE HONEST SEGMENT OF THE HOSPITALITY INDUSTRY – WHICH IS ITS MAJORITY – NEEDS TO HEAR FROM PROPRIETORS ELSEWHERE WHO HAVE GONE THROUGH THE SMOKE-FREE PROCESS AND WHO HAVE FOUND THEIR BUSINESS EITHER HAS NOT SUFFERED ONE WAY OR ANOTHER, HAS NOT CHANGED ONE WAY OR ANOTHER, OR HAS IMPROVED.  

THE ONTARIO CAMPAIGN HAS PREPARED TWO VIDEOS OF INTERVIEWS WITH SEVERAL PROPRIETORS FROM SMOKE FREE COMMUNITIES IN ONTARIO, WHO DISCUSS THEIR EXPERIENCES WITH SMOKE FREE POLICIES, INCLUDING THE FEAR THEY HAD INITIALLY THAT THEIR BUSINESS WOULD BE HURT.  AS I SAID, THERE ARE TWO VERSIONS, ONE 25 MINUTES LONG AND THE OTHER 5 MINUTES LONG – THE LATTER DESIGNED FOR USE AT MUNICIPAL COUNCIL MEETINGS – WHICH CAN BE ORDERED FROM US.  

THESE VIDEOS AND MANY OTHER TOOLS AVAILABLE FROM MANY OTHER TOBACCO CONTROL ORGANIZATIONS CAN HELP YOU COUNTER THE INDUSTRY’S ONGOING EFFORT TO PRESENT  ITSELF AS HONEST CANADIAN BUSINESSES WITH CLEAN HANDS AND  CLEAR CONSCIENCES.  WHATEVER THE INDUSTRY’S ARGUMENTS MAY BE, AND WHOEVER THEY MAY USE TO PUT THEM FORWARD, THEY ARE STILL THE SAME GOOD PEOPLE WHO KNOWINGLY MANUFACTURE, PROMOTE AND SELL THE NO. 1 CAUSE OF PREVENTABLE DISEASE AND DEATH IN CANADA.  THEY ARE NOT GOING TO CHANGE, THEY ARE JUST GOING TO RUN HARDER AND SMARTER. WE HAVE TO KEEP UP , AND ULTIMATELY OUTRUN THEM. WE OWE IT TO THOSE WHO HAVE DIED. AND TO OUR KIDS.

THANK YOU.

